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Aesthetic Experience in Two-dimensional Code Advertising Design
XIA Hai-bin

East China Jiaotong University Nanchang 30013 China
Abstract Inspired by the art aesthetic of digital media, it analyzed the concepts, features and value of the experience
aesthetics in the two—dimensional code advertising design. According to the methods and forms of the situation of the
experience, it explored how to create an aesthetic experience in the two—dimensional code advertising design, to design a
advertisement full of taste of the experience. To make the aesthetic experience of two—dimensional code advertising not
only enrich people’ s spiritual life and performance the brand value of art, but also the interactive experience can improve
the attractiveness of advertising ,and also enhance the brand growth.

Key words two—dimensional code advertising aesthetic experience

URL “

m »

2012-07-20
10YFC760008
1978—

17



18

H1% T3 PACKACING ENGINEERING Vol. 33 No.24 2012-12

[2] »

4.1

[4 »

Emart



4.2
U-CODE
U-CODE
43
[6]
Yoobi
4.4

VR

APP

5]

Yoobi

AR

4.5

Vodafone

B

APP

19



H1% T3 PACKACING ENGINEERING Vol. 33 No.24 2012-12

20 =

[1] : [M].
20086.
JIA Xiu-qging.Reconstruction of Aesthetics Digital Media Art
[M].Beijing China Broadcasting's Publishing House 2008.
[2] . . [M]. 2008.

PINE B Joseph .The Experience Economy[M].Beijing Mach-
inery Industry's Publishing House 2008.
3] : (1.
2012 11 3 126—137.
XIAO Yuan.Concept and Presentation of Device Art[J].Journal
of South China Agricultural University Social Science 2012
11 3 126—137.
4] . [3]. 2005
33 30—42.

LI Ze-chao.Function and Efficiency Principle of the Advertis-

ing Photography[J].Academic Interface 2005 3 3 30—42.
(5] - (1.
2010 32 5 92—93.
GAO Jin-hua MIAO Hai-ping.Chinese History and culture of
Riddles Written on Lanterns[J].Journal of YAN'AN University
2010 32 5 92—93.
[6] -J. [M].
2007.
HUIZINGA Johan.Homo Ludens[M].CHENG Qiong Translate.
Guiyang Guizhou People's Publishing House 2007.
[7]
[3]. 2009 30 4 171—173.
TANG Na WANG Jun-gi LYU Zheng-gang.Application of
Digital Art and Virtual Advertisement inProduct Promotion[J].
Packaging Engineering 2009 30 4 171—173.
[8] . [9]. 2007 4 32—33.
YAN Wen.Fun Advertising[J].Chinese Advertisement 2007
4 32—33.

R SR s s D D D D D D D D D D D D D D D D D D D D D D D D DD DD D D DD DD DD VD DDAV D DD =V D VDAV D=V D =DV DV =V D

16

[1] . [0 2010
2 135—136.

DAI Dan-dan.Analysis The Application of The Natural Elem-

ents in Packaging Design[J].Zhuangshi 2010 2 135—136.
(2] : 1.
2010.
GONG Xin.The Unconventional Application of Natual Eleme-
nts in Packaging Design[J].Tianjin Tianjin University Archite-
cture College 2010.
(3] : [M].
2002.
LIU Cheng-ji.Image Aesthetics The Rediscovery of Nature
[M].Zhengzhou Zhengzhou University Press 2002.
(4] - [l
2004 5 92—94.
CHEN Guan.Color Psychology Characteristics of Main Color
System[J].Journal of Renmin University of China 2004 5
92—94.
[5] . [3]. 2006 27 5
278—279.
XIAO Zhu-giang.Skin Texture Structure in Packaging Design
[J].Package Engineering 2006 27 5 278—279.



