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A New Form of Advertising
——The Case of the Development of Two—dimension Code Advertising in China

LIU Yahan
(Department of Literature and Journalism, Sichuan University, Chengdu Sichuan 610068, China)

Abstract:The way of scanning and reading advertising by mobile phone is growing rapidly, with the
development of the two—dimensional bar code in domestic. This article attempts to analysis the sourse of two—
dimension code advertising, communication advantages, and the operation mode of it. It aimed at discussing the
development of the two—dimension code in China and proposing the suggestions.
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